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CEOṭɸ fɊɰǳʧɊɰǬ
Beohemija doo Zrenjanin , incorporated  in  1994, has  seen  dynamic  development  over  the  past  30 years,  growing  into  a 
company  with  more  than  240 employees . Our  annual  production  of  powder  laundry  detergents  for  hand  and  machine  
washing  exceeds  40 ,000 tonnes , while  our  plant  producing  liquid  laundry  detergents  for  hand  and  machine  washing  and  
household  cleaning  products  has  an  annual  output  capacity  of  20,0 million  bottles .

Beohemija currently  exports  to  20 countries , with  distribution  deals  in  place  in  12regional  and  European  markets . Efforts  are  
underway  to  expand  our  presence  to  new  markets , including  Hungary , Bulgaria  and  Switzerland . Our  ǥɊȽɭǈȿʭṭɸ export  focus  
is witnessed  by  the  fact  that  more  than  half  of  our  annual  sales are  generated  in  foreign  markets .

Our  company  offers  a wide  range  of  products,  organised  across  four  key  brands :
ÅṪEʎǳȴṫ, a recognised  leader  in  the  laundry  detergent  and  fabric  softener  segment ,
ÅṪðǳȴǳǥʆȜɊȿṫ, a more  affordable  version  of  our  ṪEʎǳȴṫrange,
ÅṪðɭȜȿṫ, specialising  in  dishwashing  liquids,  and
ÅṪåɊȽɭǈṫ, our  household  cleaning  product  brand .

Since 2021, Beohemija has  been  a member  of  CE Industries  Holding , comprised  of  25 companies , with  more  than  2,500
employees  and  with  operations  in  the  Czech  Republic , Croatia  and  Serbia . CEI Holding operates  in  railway  transport , FMCG,
energy  and  raw  material  recycling  sectors . Through  long -term  development , support  and  valorisation  of  its  subsidiaries , CEI
creates  value  not  only  for  its  shareholders , but  also  for  local  communities  in  general,  for  environment  protection  and  for  
overall  economic  development . As a result  of  a dynamic,  export -oriented  development  strategy,  a redefined  product  
portfolio,  new  product  launches  and  strategic  investments , the  ȖɊȴǬȜȿȎṭɸ financial  performance  has  improved  by  60 % over  
the  past  2 financial  years .

In  the  three  years  since  it  became  a member  of  CEI Holding,  Beohemija  has  thrived  more  than  at  any  previous  point  in  its  
history,  with  numerous  investments  in  modernisation  and  automation  of  its  production  plants,  more  streamlined  
organisation,  export  markets  penetration  and  expansion  of  our  domestic  market  share,  while  also  laying  the  foundations  for  
continued  dynamic  development  in  the  future .

It  is with  great  pride  of  our  achievements  to  date  that  we  publish our  first  ESG Report , aiming  to  reinforce  the  trust  with  
have  established  with  all  stakeholders  and  with  full  commitment  to  the  goals  of  sustainable  business  and  social  
development .
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The  2024 ESG Report  is the  first ESG Report  published  by Beohemija , compiled  in  compliance  with  
the  best  international  practice  of  transparent  and  objective  reporting . We  take  great  pride  in  this  
endeavour,  which  reaffirms  our  aspirations  and  key  values  and  will  also  drive  our  continual  
improvements  across  all  three  areas  of  monitoring  and  reporting  in  the  years  ahead .

Beohemija actively  implements  environmental  practices , fro m  reducing  the  use  of  plastics  and  
cutting  COḇ emissions  to  developing  products  with  raw  materials  from  renewable  sources . The  plan  is 
to  launch  a green,  eco -friendly  line  that  will  further  contribute  to  sustainable  development . Our  
company  actively  contributes  to  the  achievement  of  the  UN  Agenda  2030  goals  by  implementing  a 
series  of  strategic  initiatives  across  all  its  organisational  segments  and  processes .

Our  company  also  invests  in  advanced  technologies in  all  sectors , including  modernising  the  supply  
chain  and  developing  new  software  solutions . Production  optimization  has  resulted  in  a 40  percent  
capacity  increase  in  the  powder  detergent  segment  and  a 12 percent  increase  in  the  liquid  detergent  
and  fabric  softener  segment,  while  maintaining  high  quality  standards .

The  drivers of  our  development  to  date  and  the  prerequisite  for  our  future  development  are  our  
employees , who  are  at  the  heart  of  our  ǥɊȽɭǈȿʭṭɸ operations . Their  knowledge,  skills  and  
commitment  have  enabled  the  company  to  achieve  its  current  market  positions . We  strive  to  foster  
an  inclusive  culture through  mentoring  programmes,  trainings  and  employee  rewards,  thus  
creating  a pleasant  and  stimulating  work  environment  where  each  employee  ill  be  able  to  contribute  
fully  to  the  development  of  the  company  and  to  their  personal  and  professional  advancement .

Initiatives  like  "I have  an  idea"  encourage  innovation  from  within . Team  building  activities  and  events,  
such  as Sports DUEL and  Family  Day , reinforce  the  feeling  of  belonging  and  togetherness .
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Ẫ¬Ǹʌ ʌțǸ ȒʔʌʔɶǸ ɾǍʳ ɐȒ ɐʔɶ ȓǸɅǸɶǍʌȡɐɅ ʌțǍʌ ʭǸ ɾǸɅʌ 
forth mighty currents of hope and that we worked 

ʌɐȓǸʌțǸɶ ʌɐ țǸǍȺ ʌțǸ ʭɐɶȺǱẫ.
- Jeffrie Sachs

Jefrrie Sachsṭwords  ṪLet  the  future  say  of  our  generation  that  we  sent  
forth  mighty  currents  of  hope  and  that  we  worked  together  to  heal  the  
ʭɐɶȺǱẫare, in  a way,  also  our  guiding  principle . We  want  to  be  recognised  
as part  of  a forward -looking  community . We  have  set  highly  ambitious  
goals  and  we  achieve  them  by  observing  the  postulations  of  sustainable  
business,  which  are  inseparable  from  focusing  on  environment  
preservation  and  caring  for  employees  and  future  generations .

Beohemij a aims  to  reinforce  its  global  market  position  through  innovative  
products , sustainable  production  and  strategic  expansion  of  its  presence .
Continual  commitment  to  quality for  the  past  three  decades ,
commitment  to  innovation,  setting  new  standards  in  the  household  
cleaning  products  industry  and  customer  satisfaction  remain  at  the  heart  
of  our  operations .

Transparency  is a core  principle  of  our  business . Continual , timely  and  
transparent  reporting to  stakeholders  and  regular  monitoring  and  
analysis  of  progress  in  the  attainment  of  the  set  objectives  under  each  ESG
topics  are  among  the  key  elements  of  responsible  business , enabling  us to  
make  informed  decisions , reinforce  trust  and  improve  sustainable  
business  practices .

Social  responsibility  is indispensable  to  Beohemij ǈṭɸ operations . With  its  modern  brand  strategies  and  campaigns,  
such  as "Duel : strong,  gentle  and  powerful  Ṝ just  like  you",  Beohemija  forges  a strong  bond  with  consumers . The  
company  also  carries  out  CSR activities , such  as supporting  socially  vulnerable  categories  of  society  by  donating  
finished  products,  targeted  activities  aimed  at  single  mothers  and  supporting  the  university  education  of  gifted  
female  students  through  the  sale  of  "Duel"  liquid  detergents .

To grow  and  develop,  the  company  had  to  form  an  efficient  and  agile  organisation . We  have  a clearly  defined  
structure , managerial  roles  and  procedures . We  are  proud  of  the  fact  that  as many  as 50% of  our  management  
team  are  women , which  speaks  of  our  commitment  to  respecting  and  promoting  gender  equality .
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53.5%

100.6%

22%In 2024 , Beohemija ṭɸ ɊɭǳɰǈʆȜȿȎ 
income was up 22%, from EUR 
32.7 million in 2023. to EUR 39.9 
million in 2024.

In 2024 , Beohemija ṭɸ ȿǳʆ ɭɰɊȍȜʆ 

grew 100.6%, from EUR 2.2 million 

in 2023  to EUR 4.4 million in 2024.

In 2024 , Beohemija saw EBITDA
growth of 53.5%, from EUR 4.3 
million in 2023  to EUR 6.6 million 
in 2024.

Operating income 

growth 2024vs2023

Net profit growth

2024vs2023

EBITDA growth 

202 4vs202 3
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The total amount of taxes paid 

by the company in 2024  was 

around EUR 6.2 million .

Taxes paid in 2024 

(EUR) 6,2M

The performance figures show our company has aimed its efforts in the right direction , that Beohemija successfully 
addressed business challenges, positioning itself properly in the market and achieving significant growth in operating 
efficiency . 
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In  addition  to  producing  and  distributing  products  in  the  domestic  market,  Beohemija  also  exports  to  international  
markets,  including  Bosnia  and  Herzegovina,  Montenegro,  North  Macedonia,  Albania,  Romania,  Slovenia,  Germany,  
Sweden,  Austria,  the  Czech  Republic  and  Slovakia . 

One of our main focuses is the opening and development of new markets. The key tasks of the foreign market sales division within the sales department include expansion to 
countries of the old continent in whose markets we do not yet have a presence, as well as expansion outside of Europe. We have been making extensive efforts to export our 
products to Africa and Middle Eastern countries.
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Export Markets

Structure of Beohemij ǈṭɸ ʆɊʆǈȴ ǳʬɭɊɰʆɸ Ȝȿ 2023  and in 2024 (%)Markets in which Beohemij ǈṭɸ ɭɰɊǬʎǥʆɸ ǈɰǳ ɭɰǳɸǳȿʆ
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We want to be perceived as a responsible company that continually 
ȭʎɸʆȜȍȜǳɸ ǥɊȿɸʎȽǳɰɸṭ ʆɰʎɸʆ ʆȖɰɊʎȎȖ ǈʎʆȖǳȿʆȜǥ ǤɰǈȿǬɸ ǈȿǬ ʆɰʎɸʆǳǬ 
highest -quality products . 

Our mission is to bring cleanliness and freshness to your space every 
day with the products we develop with meticulous attention and 
dedication .

All  our  strategic  priorities  are  long -term  in  nature  and  reflect  our  core  

guidance  principles  for  the  future .

In  addition  to  their  focus  on  corporate  development,  each  of  our  strategic  

priorities  also  contributes  to  improvements  across  one  or  more  of  the  E,

S, G segment s.

Medium -term  strategic  plans  are  adopted  once  every  3 years  and  include  

a number  of  specific  development  projects  and  initiatives  which  are  then  

cascaded  down  to  relevant  corporate  departments  for  implementation,  

monitored  on  an  ongoing  basis  and  ultimately  evaluated  for  impact .

Capital investments in development and regular 
maintenance of our production infrastructure,

Development of business intelligence 

and advanced analytics .

Investment in marketing and further strengthening 

of our brand recognition among consumers .

Improving the efficiency of our operating 

processes and business activities .

Promoting our value system and 

building our organisational culture .

Strengthening our position in existing markets 

and strategic expansion to new ones .

Continual monitoring of regulatory requirements 

and ensuring compliance with regulations and 

standards .

Corporate social responsibility and long -term 

sustainability of business operations .
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Our Vision , Mission and Strategic Priorities

STRATEGIC PRIORITIES

Development of new products and 

sales range (Product R&D).

Investing in the development of in -house talent 

and attracting new high -quality human resources .



V

Highest standards of quality, authentic 

fragrances and outstanding 

performance

Our Product  Portfolio

SOCIAL ASPECTINTRODUCTION ENVIRONMENTAL ASPECT GOVERNANCE ASPECT

LAUNDRY DETERGENTS

Perfectly clean!Distinctly clean 
laundry

HOUSEHOLD CARE

Our  range  has  been  carefully  selected  to  cover  all  key  segments  of  household  cleaning,  providing  efficiency,  high  quality  and  reliable  results . By  
combining  laundry,  hand  dishwashing  and  home  cleaning  products,  we  ensure  long -lasting  freshness,  thorough  cleanliness  and  ease of  use . 
Each  product  was  developed  to  cater  to  specific  consumer  needs,  delivering  perfect  results  in  the  daily  care  for  textiles,  tableware  and  living  
space .

FABRIC SOFTENERS
DISHWASHING 

LIQUIDS

Reflection of the 
house!
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SPIN dishwashing  liquid  aims  to  provide  the  easiest,  highest  quality  
and  fastest  dishwashing,  which  means  it  must  it  offers  superior  quality  
and  top  fragrance  components .

INTRODUCTION ENVIRONMENTAL ASPECT SOCIAL ASPECT GOVERNANCE ASPECT

Beohemija ṭɸ product  range  also  includes agents  for  thorough  cleaning  of  all  glass  

surfaces,  as well  as agents  for  cleaning  and  maintenance  of  floors . Our  glass  cleaner   

is an  environment -friendly  product . Its  carefully  selected  ingredients  make  the  

product  highly  biodegradable . POMPA MASTER APC is an  all -purpose  cleaner  for  daily  

cleaning .

Laundry detergents
Our  DUEL  brand is among  the  most  recognisable  products  in  the  market  in  the  powder  
laundry  detergents category . This  segment  of  our  product  range  has  kept  abreast  of  
modern  market  demands  throughout  its  long  history,  including  washing  at  the  lowest  
possible  temperatures,  without  changing  the  colour  and  damaging  the  fabric , with  a 
pleasant  scent . Our  formulas  cover  the  temperature  range  from  30 to 95 degrees  Celsius,  for  
all  fabric  types  other  than  wool  and  silk . The  increased  content  of  specific  components  
contributes  to  more  efficient  and  better  stain  removal  even  at  lower  wash  temperatures .

Driven  by  a desire  to  create  a laundry  detergent  that  would  be  affordable  for  any  household  
budget , Beohemij ǈṭɸ team  developed  the  SELECTION laundry  detergent . Numerous  
consumers  can  attest  this  product  provides  the  best  value  for  money .

Keeping  abreast  of  the  changing  preferences  of  our  consumers , we  have  added  the  liquid  
laundry  detergent  segment  to  our  product  range . Our  formula  ensures  effective  removal  of  
dirt  of  various  origin  event  at  very  low  washing  temperatures  and  neutralises  unpleasant  
odours  on  clothes . Available  in  UNIVERSAL , COLOR and BLACK  variants .

Household care products

Fabric softeners

Dishwashing liquids

DUEL fabric  softeners are  manufactured  according  to  the  strictest  quality  standards,  
with  authentic  fragrances  and  outstanding  performance . They  are  concentrated,  facilitate  
ironing,  neutralize  static  electricity  and  enrich  the  fabric,  making  it  recognisable  for  
perfect  softness . Their  defined  formula  is based  on  the  two  basic  functions  which  reflect  
the  value  of  a softener : the  fragrance  of  freshly  washed  laundry  and  the  pleasant  feeling  
of  the  clothing  against  the  body .

DUEL has  found  its  greatest  market  success  with  the  yellow  softener,  inspired  by  
oriental  scents . It  is a very  popular  fragrance  note  Soft  Lotus,  a balanced  combination  of  
peony  and  noble  musk .
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Our  product  range  is  shaped  through  careful  alignment  of  market  needs,  
innovation  and  technological  improvements,  with  strict  quality  controls . Through  
continual  process  optimisation  and  investment  in  development,  we  are  able  to  
create  competitive,  sustainable  and  high -quality  products  which  cater  to  
ǥɊȿɸʎȽǳɰɸṭ demands .

We  shape  our  product  portfolio  in  line  with  the  market  demand,  by  employing  a 
comprehensive  research  and  development  process . We  also  analyse  which  
competitors  are  present  in  the  market,  how  they  are  positioned  in  terms  of  quality  
and  prices,  as well  as the  market  profitability  potential  of  entering  a new  category . 
The  decision  to  develop  new  products  is made  on  the  basis  of  a detailed  business  
plan,  after  which  the  research  and  development  team  works  on  formulations  that  
meet  market  demands  in  terms  of  quality  and  price .

Innovation  is  based  on  available  raw  materials,  scientific  literature  and  
recommendations  by  raw  material  producers , while  the  composition  is optimised  
until  it  reaches  the  desired  result . Developing  a new  product  takes  anywhere  
between  several  days  and  several  months,  and  the  key  focus  is on  aligning  the  
technological  procedures  with  the  market  requirements .

The  production  sector  focuses  on  realising  the  planned  output  volume,  subject  to  
strict  quality  control  at  all  levels,  from  the  entry  of  raw  materials,  through  the  
production  process,  to  the  finished  product . In  parallel,  through  cooperation  with  the  
sales and  marketing  sectors,  we  define  the  product  design  and  packaging  to  ensure  
their  consumer  appeal . Through  optimization  of  technological  processes  and  
investment  in  development,  we  ensure  continual  improvement  of  our  production  
portfolio .
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ṪµǈɰȰǳʆ ȿǳʦǳɰ ȴȜǳɸẆ Ṝ Monzer Elabrashy

Duel  liquid  detergent  won  the  prestigious  Consumer  Choice  - Best  New  Product  2024  award  in  the  Czech  Republic,  excelling  in  the  "Professional  Washing"  category . This  success  comes  after  
more  than  4,000  respondents  voted  throughout  the  year,  with  Duel  coming  out  on  top  thanks  to  its  exceptional  efficiency  and  quality .

The  Consumer  Choice  Award  is not  just  a recognition  for  product  excellence : it  also  strengthens  the  bond  between  manufacturers  and  consumers,  setting  industry  standards . According  to  the  
respondents,  this  certificate  is seen  as one  of  the  most  trusted  quality  designations  in  the  market,  confirming  a clear  consumer  preference  for  Duel . This  award  distinguishes  Duel  as a leader  in  
Innovation  and  Customer  Satisfaction,  setting  high  standards  in  the  professional  laundry  segment .

INTRODUCTION ENVIRONMENTAL ASPECT SOCIAL ASPECT GOVERNANCE ASPECT12



Private  labels  (PLs) are  an  essential  and  growing  segment  of  our  operations .

In  recent  years,  the  share  of  private  labels  in  ɰǳʆǈȜȴǳɰɸṭ product  ranges  has  seen  an  
upward  trend . Growing  demand  for  private  labels  is mostly  driven  by  the  rising  
cost  of  living , with  price  becoming  the  key  factor  driving  consumer  decisions . In  
addition , private  labels  no  longer  compete  on  cost  alone ; instead,  they  also  stand  
out  for  their  quality .

We  established  a successful  private  label  production  as early  as in  2006 , when  PL
products  first  appeared  in  the  Serbian  market . Following  initial  success ,
Beohemija became  the  private  label  manufacturer  for  virtually  all  major  retail  
chains  in  the  Adria  region .

Our  private  label  portfolio  includes  essential  types  of  household  cleaners , such  as 
laundry  detergents , fabric  softeners , dishwashing  liquids , glass  cleaners  and  large  
floor  cleaners .

Private Labels

We  are  proud  to  have  taken  part  in  one  of  the  ʧɊɰȴǬṭɸ largest  trade  fairs,  PLMA
ṜPRIVATE LABEL MANUFACTURERS ASSOCIATION , , in  2024 .

INTRODUCTION ENVIRONMENTAL ASPECT SOCIAL ASPECT GOVERNANCE ASPECT13



Human  resource  management  is the  responsibility  of  HR, and  also  of  the  entire  management  
team . Different  activities  aim  at  developing  a stimulating  work  environment .

Development , generation and implementation  of  innovation has  continually  been  a primary  
focus  of  Beohemij a, with  the  aim  of  continually  meeting  market  demand,  ensuring  sustainable  
operations,  improving  efficiency  and  maximising  the  ǥɊȽɭǈȿʭṭɸ performance .

Primary  activities , from  inbound  logistics,  through  operations  and  distribution,  to  
marketing  and  sales, are  key  to  creating  value  and  achieving  business  results . Their  
effective  coordination  enables  cost  optimization,  product  quality  improvement  and  
customer  satisfaction  increase . Continual  improvement  of  these  processes  contributes  to  
the  ǥɊȽɭǈȿʭṭɸ competitive  advantage  and  long -term  growth .

All  inbound  inputs  are  purchased from  carefully  selected  suppliers  that  meet  the  criteria  
for  quality , reliability  and  price  competitiveness . The  supplier  selection  process  is based  on  
evaluation  of  their  capacity , terms  of  delivery  and  compliance  with  the  applicable  
standards .

The  production  plants  of  Beohemija d .o.o. in  Zrenjanin manufacture powder  and  liquid  
detergents . Its  current  product  range  includes : powder  laundry  detergents , liquid  laundry  
detergents , fabric  softeners , liquid  starch  and  cleaning  products . Their  installed  capacity  is 
approx . 75 thousand  tonnes  of  powder  laundry  detergents  annually  and  approx . 55 million  
litres  of  liquid  cleaning  products  annually .

The  industrial  complex comprises :
ÅTwo  production  plants : the  plant  producing  powder  hand  and  machine  laundry  

washing  detergents  and  the  plant  producing  liquid  hand  and  machine  laundry  
washing  detergents  and  household  cleaners , the  latter  including  a manufacturing  and  
bottling  plant , a PET packaging (PET blow  moulding ) plant , and  an  extrusion  blow  
moulding (pol yet hy len e PE) plant .
ÅBoiler  room , guard  room , raw  material  and  finished  product  warehouses  and  

administrative  building .

INTRODUCTION ENVIRONMENTAL ASPECT SOCIAL ASPECT GOVERNANCE ASPECT14
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In  recent  years,  our  company's  key  investments  were  aimed  at  stabilising  
production,  overhauling  existing  equipment,  as well  as establishing  a partnership  
for  in -house  outsourcing  of  PET bottle  production .

In  the  coming  years,  we  intend  to  invest  an  estimated  EUR 6 million  in  both  of  our  
production  plants  to  increase  production  volume,  reduce  expenses,  minimise  
breakdowns,  address  the  issues  with  process  water  and  partially  switch  to  solar  energy .

In  2024 , we  launched  a capital  project  to  digitalise  our  logistics  processes .
Implementation  of  the  WMS application  system  will  significantly  improve  the  
efficiency  of  warehouse  operations  in  particular , while  also  increasing  the  total  capacity  
of  the  supply  chain,  enabling  it  to  keep  up  with  increased  sales in  the  coming  years .

Based  on  in -depth  analyses  of  sales, consumer  preferences  and  market  trends,  our  
development  teams  continuously  work  on  innovative  solutions,  improvements  to  the  
existing  products  in  our  range  and  marketing  of  new  ones .

For  all  investments  and  development  projects,  the  feasibility  analysis  must  include  the  
criteria  of  compliance  and  impact  of  each  project  in  terms  of  environment  protection ,
social  development  and  good  governance  practices  (E,S,G).
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DEVELOPMENT INITIATIVES AND IMPROVEMENT PROJECTS: POWDER LAUNDRY DETERGENT PLANT

INTRODUCTION ENVIRONMENTAL ASPECT SOCIAL ASPECT GOVERNANCE ASPECT

DEVELOPMENT INITIATIVE/PROJECT

HOT AIR RECUPERATION

RECONSTRUCTION OF THE FINISHED PRODUCT PACKAGING DIVISION, 
INSTALLATION OF A NEW PACKAGING UNIT, CARTONING  AND 

AUTOMATIC PACKAGING LINE WITH STRETCHING

INSTALLATION OF MEASURING DEVICES FOR CONTROL OF THE 
DIFFERENTIAL VOLUME PRESSURE IN THE DUSTING FILTERS

RECONSTRUCTION OF THE SYSTEM FOR FEEDING LIQUID RAW 
MATERIALS INTO TANKS

MULTIPLE MODIFICATIONS OF THE TECHNOLOGICAL PROCESS 
INVOLVING INSTALLATION OF EQUIPMENT TO BOOST PRODUCTIVITY

MffM>þðṇuµå!>þ Â· ṪMṫ f!>þÂèð

USE OF RENEWABLE ENERGY SOURCES

USE OF FOIL MADE FROM RECYCLED MATERIAL TO REDUCE STRETCH FOIL CONSUMPTION

REDUCING THE EMISSION AND EMISSION OF FINE SEDIMENTARY PARTICLES

REDUCING THE TIME NEEDED TO FILL IN RAW MATERIAL WITH COMPRESSED AIR, WITHOUT 
USING AN ELECTRIC PUMP

CONNECTION OF THE FINISHED PRODUCT SILOS, THROUGH LINES FOR ADDING SALT TO THE 
SEMI-FINISHED PRODUCTS
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ESTIMATED VALUE OF INVESTMENT : EUR 3 MIL LION



DEVELOPMENT INITIATIVES AND IMPROVEMENT PROJECTS: POWDER LAUNDRY DETERGENT PLANT
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DEVELOPMENT INITIATIVE/PROJECT MffM>þðṇuµå!>þ Â· ṪMṫ f!>þÂèð
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ESTIMATED VALUE OF INVESTMENT : EUR 3 MIL LION

INSTALLATION OF SOLAR PANELS

WELL

WASTEWATER TREATMENT FACILITY

INCREASE IN DEMI WATER PRODUCTION CAPACITY

EXPEDITING THE PROCESSES OF: FORMULATION, COOLING, HOT 
WATER HEATING, DOSING OF MICRO RAW MATERIALS - SCENTS

BOILER STATION WITH STEAM DISTRIBUTION

RECONSTRUCTION OF THE POURING LINE

NEW MACHINES FOR THE PRODUCTION OF PET AND PE PACKAGING

USE OF RENEWABLE ENERGY SOURCES

USE OF OWN RAW MATERIAL IN LIQUID DETERGENT PRODUCTION

CONNECTION TO THE URBAN SEWAGE NETWORK

USE OF OWN RAW MATERIAL

SIMULTANEOUS COOLING OF MULTIPLE MIXERS
SIMULTANEOUS FEEDING OF MULTIPLE MIXERS

REDUCED USE OF GAS AS FUEL

AUTOMATION OF THE FINISHED PRODUCT POURING AND PACKAGING LINE

REDUCING THE AMOUNT OF PLASTICS IN PRODUCTION Ṝ REDUCED WEIGHT OF PACKAGING BOTTLES



In  line  with  the  best  practice,  the  process  of  integrating  ESG principles  and  
procedures  into  Beohemija's  business  system  is designed  to  ensure  
continual  improvement  and  adaptation  to  modern  standards  of  sustainable  
business . 

This  process  requires  a systematic  approach  and  includes  the  identification  
of  key  areas  of  action,  goal  setting  and  result  monitoring  in  accordance  with  
the  ESG frameworks . 

The  steps  in  the  integration  of  ESG principles  will  be cyclically  repeated  in  
accordance  with  the  annual  monitoring  and  reporting  cycles , with  the  aim  
of  continually  improving  the  level  of  integration  and  achieving  consistent  
application  of  all  adopted  principles , transparency  and  long -term  
sustainability  of  operations  in  line  with  the  ESG postulations .

Analysis of Beohemij ǈṭɸ ǥɊȿʆǳʬʆṆidentification of risks , impacts and 

opportunities in each reporting period .

Stakeholder mapping, prioritisation, strategies and actions for their involvement 

and provision of appropriate information .

The procedure for determination and annual review of ESG material topics and 

aspects we will monitor and disclose in our reports

Setting ESG goals and indicators for objective performance measurement and 

undertaking of improvement measures

Reviewing internal policies and procedures in all areas involving ESG aspects , 

including control of compliance with external regulations .

Action plan for implementing the ESG content, with defined roles and 

responsibilities of all functions within the company .

Reporting and stakeholder communication7
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Stakeholder Engagement and Principles of Cooperation

Respect  for  the  mutual  and  legitimate  interests  of  all  stakeholders  is 
a key  element  of  the  company's  success . Through  multi -level  
interactions,  we  continually  strive  to  map  the  interests  and  
expectations  of  all  entities  involved  in  our  business  universe  in  
various  ways  and  to  shape  our  approach  and  actions  to  meet  their  
demands  through  long -term  and  stable  cooperation . In  the  
stakeholder  mapping,  we  identified  the  following  groups  of  internal  
and  external  stakeholders  and  their  interests  and  expectations  in  
terms  of  ESG:

ÅEMPLOYEES Ṝwe  pay  particular  attention  to  safety  and  working  conditions  in  the  workplace,  objective  
performance  measurement,  equality  and  inclusiveness,  knowledge  improvement  and  career  development  
opportunities .

ÅMANAGEMENT Ṝfocusing  on  their  priorities  in  the  field  of  operational  efficiency  and  alignment  of  business  
processes  with  strategic  initiatives  and  goals  across  all  three  areas  of  ESG.

ÅCORPORATE  PARTNERS , CUSTOMERS  AND  SUPPLIERS Ṝsound  partner  relations  with  these  groups  to  mutual  
benefit  are  prerequisite  for  business  success  of  everyone  in  the  business  chain , together  with  organised  and  joint  
efforts  to  ensure  ESG compliance  also  in  the  supply  chain .

ÅEND  CONSUMERS  Ṝfocusing  on  meeting  their  expectations  for  quality,  environmentally  and  ethically  responsible  
products  and  accompanying  services .

ÅLOCAL  COMMUNITY Ṝ focusin g  on  the  protection  and  improvements  of  environmental  elements,  local  
employment,  community  development,  support  for  vulnerable  groups  and  better  living  conditions,  mechanism  of  
open  communication  and  active  involvement  of  all  relevant  actors  in  decision -making  processes  and  
implementation  of  socially  responsible  initiatives .

ÅINVESTORS Ṝ focusing  on  their  expectations  in  term  of  long -term  business  sustainability  and  financial  
performance .

ÅREGULATOR S Ṝensuring  compliance  with  the  general  regulatory  framework  and  specific  regulations  governing  
our  industry .

ÅMEDI A AND  THE GENERAL  PUBLIC Ṝcontinual , timely  and  objective  information  and  communication  of  all  
relevant  ESG aspects .
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Trust Transparency Respect Integrit y

Internal stakeholders

External stakeholders

Principles of cooperation --- >>>
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*Definition by the International Finance Corporation, which is considered to be 
one of the most comprehensive definitions of the term ṪESGṫ.

Identifying Material ESG Topics 
for Reporting

ESG (environmental , social, governance ) is a Ṫɸǳʆ of  environmental,  social,  and  
governance  factors  considered  by  companies  when  managing  their  operations,  
and  investors  when  making  investments,  in  respect  of  the  risks,  impacts,  and  
opportunities  relating  to  these  ȍǈǥʆɊɰɸṪ*.

Given  that  no  universal  ESG standards  have  been  established,  companies,  in  
accordance  with  their  business  orientation,  specific  environment,  business  
principles,  stakeholders  they  address  and  other  factors,  independently  decide  
on  the  methodological  framework  they  will  apply  to  define  the  criteria  by  which  
to  measure,  evaluate  and  disclose  their  performance  in  the  ESG areas .

Accordingly , Beohemija conducted a materiality  assessment  of  thematic  areas  
an  identification  of  key  ESG topics  of  greatest  importance  for  the  >ɊȽɭǈȿʭṭɸ 
operations  and  opted  to  apply  the  GRI standard s (Global Reporting Initiative)
guidelines , which  are  widely  globally  accepted

Below  is a presentation  of  the  material  topics  across  all  three  ESG areas  which  
Beohemija will  monitor , as well  as the  corresponding  sustainable  development  
goals  of  the  UN Agend a 2030 to  which  we  are  committed .

In  accordance  with  the  plan  for  managing  ESG topics , the  company  will  
evaluate  the  applicable  materiality  factors  every  yearn  and  accordingly  adapt  
the  issues  subject  to  monitoring .
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ESG AREA

Inputs and materials

Energy management and renewable sources of energy

Water and wastewater management

Preserving biodiversity

Greenhouse gas emissions and carbon neutrality

Waste management

Suppliers' environmental impact

General employee information

Employee safety and health

Professional development and work practice

Diversity, equality and inclusion

t Partnership with local communities

Support to vulnerable social groups, philantropic & CSR activities

Value chain - social impacts

Product quality and safety

Ethical advertising

Data safety

Governance structure, delegation of responsibility, regulatory compliance 

Management of ESG material topics

Economic indicators

Procurement practices

Business ethics, risk management

G Corporate governance

MATERIAL TOPICS SUSTAINABLE DEVELOPMENT GOALS

E Area of environment 

protection

S

Employee relations

Community relations

Customer & consumer 

wellbeing


